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“Keep the car EXACTLY as reference, photorealistic — change background to a clean premium showroom, soft lighting”
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Mindset > Model
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Context = WnwunviulkiiTR$InSUAL

Galaasiiuvigsulku n anAiUuaunuulku

Kicks? X-Trail? Serena? SOAUIISN? SOASDUASD? A11a - 913w - YU - Avdao:lsnoudaduld

H U Data o:IsfK Al Sau n 0cvYDLSIUAN
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Nissan MGR Summit - 12 U.g. 2026 @pun_nattapatch
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FORMAT (sUnuu)
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aasaudoviu Al TRIdavfo — 4 dou

ROLE

“AtundItadulgsnUoosw 10 U”
(a@ouunun)

CONTEXT

("Kusun)

“GalaaswWuItiu Kicks - anAAoAurioufuibow vulinuanu”

“YouidvudonnuaauanANOUISaLWOU”

OUTPUT

" “0DU 3 IIUU du anw 031U sounnisn’
(sUluuWaaws) ’
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Data: IAU - [5 - qualkUaoasie
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F1VIUNDS:UU (Al Agent)
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Nissan MGR Summit - 12 1U.8. 2026 @pun_nattapatch
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sUsaosv + Al gainan (img2img)
saiU:nndina — liifsuavuaou

W/ QUICK WIN — PROMPT

“Keep the car EXACTLY as reference, change
background to clean premium showroom, soft light”
+ ‘YO 5 IAUBU 5 9IS IEIWUIADNIOD”

Nissan MGR Summit - 12 U.g9. 2026
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das Prompt fisUsa — IR “snasv - mwidigu”

4 LOCK AvsnosLId: — luidasusu/a/doa/laln 15n 4 U0 ?ﬁﬂ’lW]LiKE!O
B | + SNAUDSY — [BSUDSL img2img (@eniansnlku)
& SCENE fda1n + Au (nduanANoeINgv ad)  1WQ real TikiJou Al 3

- 1AV + 1V dUdsSL [Unvidednu
i LOOK Naov + I1dv — IKUoun"g iPhone / Leica - AUAUSH dadouduwushu (UAugnd sndd)
= FRAME fge;:))u + 1I3UA3IK headline (9:16 - 1:1 -

nnIkan — udunn PROMPT 1ousUsn

‘Keep the car EXACTLY as the reference photo — same model / color / wheels / badges - photorealistic - realistic light & shadow -
correct car-to-person scale”
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Al 10V... ndaidlonaninala

0NIW8U: badge “e-POWER” 119 - Ungn:T0guidunivndivand - nsv
My Kicks 950

Al UuloludvinaldnuuiGusos
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sUI@gonu...Aua:38 — nludoav img2img

v

v img2img — snoSv

NISSAN
-
E
PROMPT (1luusUsnosv) PROMPT (TuiilisU - WuwWussg1828101082)
[ldsu Kicks 30] + “Keep the car EXACTLY as reference — “A photorealistic Nissan Kicks e-Power SUV, NISSAN / KICKS / e-
change background to clean showroom, soft light” POWER badges, Thai license plate, city street”
— sanl): sugn lalriasv - wsauvv1e95D — badge Iigu - D1en:1Gguus - nsviglily Kicks 950
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X-TRAIL - CEO / USK1S

SUIQEIAU lIiAUaNaY AUAISUAI AUA:NTW

SERENA - ASDUAS) 3 19U

UAD personalized marketing YovoSV

KICKS - 1st Jobber

- Nissan MGR Summit - 12 1U.8. 2026 @pun_nattapatch
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Prompt 950 — NIWosL - KICKS - lan Lego

PROMPT - IMAGE-TO-IMAGE |

Keep the Nissan car EXACTLY as in the reference photo: real
glossy paint, real body shape, real wheels and badges. Do NOT
turn the car itself into Lego.

Surround it with a playful world built entirely from colorful LEGO
bricks: a cheerful young Thar first-jobber as a LEGO minifigure

beside the car holding a car key, a Bangkok street and buildings
built from LEGO bricks (BTS skytrain, city signs), bright fun

daylight, mixed-media diorama of a real photoreal car inside a
LEGO scene.

Clean simple space near the top for ad headline text. 9:16
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Prompt 9SY — AMWoSY - SERENA - an891UU iPhone

PROMPT - IMAGE-TO-IMAGE |

Keep the Nissan Serena minivan EXACTLY as in the reference
photo, photorealistic and accurate in model, color and details.

Show a warm candid scene of a Thai family across three
generations together by the van as if heading out on a trip:
grandparents, parents in their 30s-40s, and young children,
smiling naturally, everyday Thai suburban home setting.

Make it look exactly like a casual photo shot on an iPhone:
natural daylight, realistic soft shadows, true-to-life colors, candid
authentic moment, not a studio shot.

Leave clean space at the top for ad headline text. 1:1
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P

rompt 9SY — AMWDSYL - X-TRAIL - ang1IUU Leica

I
PROMPT - IMAGE-TO-IMAGE |

Keep the Nissan X-Trail EXACTLY as in the reference photo,
photorealistic and accurate.

Beside it stands a confident successful Thai business executive in
elegant premium attire, exuding success and self-assurance, in
an upscale setting such as a modern luxury residence entrance
or a city skyline at dusk.

Cinematic editorial look as if shot on a Leica with a fast prime
lens. shallow depth of field, rich natural tones, refined moody

lighting, expensive lifestyle mood.

Leave clean negative space on one side for ad headline text.
16:9
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Al TulanA “aau” — UulU “k1” Jayalkaeu

chatbot SSSUQ1UILNADY - 11T Al S:GU agent avluowdayansvikanu

dv Al luaau

comment - SJ3D -
197Nau - webboard

asu insight
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Social Listening iJ 2 s:QuU

Level 1 -1UN

K Al A web search asuavnidiawaiviusud

K Claude - ChatGPT - Gemini (web search) -
Perplexity

“r17 Social Listening 532 Nissan Kicks [&f web search —
asuiiu report DOCX”

nuldgastnuanAmnnovnis — gasulu - 1Idada - saguci

Level 2 - an (agentic)

Al [Ja1us31ssIdnUsu comment/Nau/$3950
— IIAUDD — N1 DOCX + action plan

‘@uanyvnnniv — K1 insight + action plan — DOCX
wsau screenshot” — AWUMIRINAT
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das Prompt N1 Social Listening — 6 dou

Bl 1UNKU19SSND K1 insight + action plan IWaIWUEDQ IUNNEU 1usuddiov K30 Aibv (s:uBo)

3 YaUIYQBOYNY FB - IG - TikTok - Pantip - $3

3SIUN0Y / tool web search (1UD) - browser (Bn)
YouTube

Kangu uo screenshot Us:nou Output riJu DOCX + action plan

(292819 PROMPT 950 (IRYUANUD)

‘117 Social Listening AL Honda HR-V IWdK1 insight + action plan IKAaIa0s Nissan Kicks - JUGU social nnnv - asu31anAusma
Avo:ls - 11 DOCX + action plan + IAUD”
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KICKS
D 911572/ WoSUNTZDSD
“Us:galadiladoainin asuduaniiouovliuuin niwikijousag”
SERENA
B 5115732ASOUASINITISD
“a-40RCE aaunuanidrlAvivounn 19gudde tvauigikijoulaius”
X-TRAIL

B 5911570015250
1dgvwani = Sagauminaunuc/lusaInasvlh (wanaaad - Jonvaairubaoulusiu)

Nissan MGR Summit - 12 U.g. 2026 @pun_nattapatch
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lAsv&as1v Prompt ﬁ1ﬂ1wﬂ:u.:;_1\) (Infographic, §UTUUtu1)

gouswida:dea alanwiawsauls — 3asiaedislany Infographic 1a: Ads

1 REFERENCE Q1010 - AVIASY - K

BRAND + MOOD 1usud + onsund (W3IJgu/uizo)

LAYOUT cwdnkuv: 1alA - headline - sU - sections

VISUAL su/nau/Tonou

QUALITY + RATIO Atunw + daddu (1:1 - 9:16 - 16:9)

I
. -l-]-]-
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COLOR 3 Cl — Kan / Sov / WUKaL

CONTENT Ilor1osvidovnlsd

TYPOGRAPHY anus fkey s1uvie Ansunsiacdaw

CLOSER “IRKqikijoulonudwsidauri”



151divanAl — Wolkiu
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121 insight — NsU + ApouInudnasvNau

woiasoluouna’s — 101 insight IUab Al sy ad Acaudviandroginld

oy

KICKS SERENA X-TRAIL
insight: a81nldila EV - nd2130v31$90 insight: ASoUASD - A Wa:adNIJuKan insight: Juf> AWD - Ifigu Tesla
— ad: “IWw1nufo Tidovs1$o” — ad: Us:Qi0ado91in - WuAn3v — ad: “4 3995v lidovy1$D”

— Nissan MGR Summit - 12 U.9. 2026 @pun_nattapatch
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Text Ads — lwuaunwsoudvonn Al (MUDAVEKSUoND)

N |
JoAdWw + tagline oglunIwiag - 191:n1au011 Social Listening - [5 tagline p5vuav Nissan

- gandonuld
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| Tiidovov1s?

ON. GAME ON
KICKS ON. GAMI

gu__ 49950,
gulonmaunv /£

Nrement.in Every Drive-

—-— el L‘u L ‘
Us=qualdwiiialisw |

Convenience in Every Detail.

el
Gl —
(" tanaasvau ) duWana030ul

KICKS - 1st Jobber SERENA - ASDUAS) X-TRAIL - §USK1S
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Al a1 KSUWN9UN8 — use case 199:NIWNAQ

VB9 YaVAVYIY lgulrk Al ldifiauxua — TnAcIo&V

e Samdlins ll Pipeline + Forecast < mlutalila
TasAasinsnou (lead scoring) iGoulo:UanAu objection ApaUoY

579 Follow-up 2 asunsngnd (Al Wiagvisad

anATNIBaU Angolva — next action Ndovrin aouaiun / objection I[daasa — alad
falu

FDALUQISUDINDIITYIINIU — HIEIADEIVEE
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asiv “Al wiagvisaa” — NotebookLM + Gemini Gems
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,W [ [
W Gemini Gems
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sS1u
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QUICK WIN — 13u3uil

Jouluseos + ainsaidr Notebookl M — IKizadniv “anAini__ aauegvlva”




AMYIUAVS:UU

Al Agent AVS:UU = Transformation

aNAINNITIVI — QDUIDY - AQNSDVIDY - UQIDY - dvadisadwsouasy
AugavAtuIgnlUaaundavldau
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